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(5) Southwest Region (located in Dal-
las, Texas), covering Arkansas, Lou-
isiana, New Mexico, Oklahoma, and
Texas. Federal Trade Commission, 1999
Bryan Street, Suite 2150, Dallas, Texas
75201.

(6) Northwest Region (located in Se-
attle, Washington), covering Alaska,
Idaho, Montana, Oregon, Washington,
and Wyoming. Federal Trade Commis-
sion, 915 Second Avenue, Suite 2896, Se-
attle, Washington 98174.

(7) Western Region (located in San
Francisco and Los Angeles, California),
covering Arizona, California, Colorado,
Hawaii, Nevada, and Utah.

(i) San Francisco Office: Federal
Trade Commission, 901 Market Street,
Suite 570, San Francisco, California
94103.

(ii) Los Angeles Office: Federal Trade
Commission, 10877 Wilshire Boulevard,
Suite 700, Los Angeles, California 90024.

(c) Each of the regional offices is su-
pervised by a Regional Director, who is
available for conferences with attor-
neys, consumers, and other members of
the public on matters relating to the
Commission’s activities.

[41 FR 54483, Dec. 14, 1976, as amended at 42
FR 27218, May 27, 1977; 43 FR 754, Jan. 4, 1978;
43 FR 6579, Feb. 15, 1978. Redesignated at 45
FR 36341, May 29, 1980, as amended at 50 FR
53303, Dec. 31, 1985; 63 FR 71582, Dec. 29, 1998;
64 FR 71284, Dec. 21, 1999; 656 FR 78409, Dec. 15,
2000]

§0.20 Office of International Affairs.

The Office of International Affairs
(OIA) comprises international anti-
trust, international consumer protec-
tion, and international technical as-
sistance. OIA is responsible for design-
ing and implementing the Commis-
sion’s international program, which
provides support and advice to the Bu-
reaus of Competition and Consumer
Protection with regard to the inter-
national aspects of investigation and
prosecution of unlawful conduct. OIA
builds cooperative relationships be-
tween the Commission and foreign au-
thorities; works closely with Bureau
personnel to recommend agency prior-
ities and policies and works, through
bilateral relationships and multilateral
organizations, to promote those poli-
cies internationally; and implements
Commission policy and participation in
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the competition and consumer protec-
tion aspects of trade fora and negotia-
tions, such as the U.S. inter-agency
delegations negotiating bilateral and
multilateral free trade agreements.
OIA works with authorized funding
sources to develop and implement com-
petition and consumer protection tech-
nical assistance programs.

[72 FR 9434, Mar. 2, 2007]
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